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CORPORATE RESPONSIBILITIES
Part 1: 
Discuss why many companies are beginning to incorporate corporate responsibility into their business model, what it entails and why it is a superior approach?

Corporate responsibility refers to the impact that a business organization makes on the community, the economy, and the environment within and around its establishment. Corporate programs aid in pulling any organization up and positively contribute to the growth of all the stakeholders. Besides, corporate responsibility adds value to the image of the organization and ensures its sustainable operation. Many business organizations, therefore, need to incorporate aspects of corporate responsibilities in their daily business routine and business models to attain business superiority. A business organization can involve itself incorporate activities like environmental protection, philanthropy, ethical labor practices, and offering community volunteering services. 
Corporate responsibility attracts customers who share social values with those of the business. According to an article by Skye Schooley (2020), business organizations that indulge in corporate social responsibility has a better chance of acquiring loyal employees and long-lasting customers who would love to spend their money on the organization. Besides, this builds the company's image and provides a platform for social success. Also, corporate responsibility increases brand awareness and recognition for products and services of the organization through an obligation to ethical practices and offers an advantage over competitors. Commitment to the social and environmental factors establishes a company and makes it stand out amongst its competitors. 
Furthermore, corporate responsibility increases engagement for both employees and customers. Making employees know and understand the company's strategies makes them enjoy working with the company. According to Scott Cooney (2012), with enough motivation, for personal gain, one would work hard and in turn, the entire system will gain in terms of more jobs, more competition, and better quality of goods and services produced. The employees in turn can reach as many customers as they can. Showing the customers and the employees about your commitment to human rights attracts and retains more employees and consumers (Ellie Collier, 2018). With such advantages, any business organization will achieve prosperity and establish a superior dominance over the market. 

Part 2: Read the following article:  
The Pyramid of Corporate Social Responsibility by Archie B. Carroll (1991)
The pyramid of Corporate Social Responsibility Toward the Moral Management of Organizational Stakeholders
Bosch Home Appliance
Bosch is an international and multi-national technology and engineering company that produces components and industrial products in automotive. It is one of the largest supplies of automotive components in the world with its headquarters in Germany. The company fulfills its corporate social responsibilities at various levels. According to the Pyramid of Corporate Social Responsibility, Bosch is compliant with the economic, legal, ethical, and philanthropic responsibilities. 
Bosch provides automotive goods and services to the members of the society within which its branches are located worldwide. Through service provision and manufacture and supply of goods to consumers, Bosch maximizes earnings and hence fulfills its primary obligation as a profit organization. In achieving its goals, the organization operates under local and international trade organization laws. Besides the economic responsibilities, the society expects the organization to pursue its mission within the legal framework of the state laws. With all its branches worldwide, Bosch complies with all the federal, state, and local regulations, and through its legal obligations, it has become the most successful and the leading manufacture and supplier of electronic and automotive products. Furthermore, Bosch operates within the ethical norms that provide justice and fairness to shareholders, employees, consumers, and the community. The organization ever since its initiation in 1886 has recognized and respected the evolving moral norms of the societies within its area of jurisdiction and operation. The management does everything to prevent the compromise of any social norm to achieve the corporate goals of the organization. Lastly, Bosch fulfills its philanthropic responsibilities through participation in voluntary and charitable community activities, providing assistance to both the private and public education of the needy student, and contributing to the growth of community projects that enhance life quality. 
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